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R=T7 4 2T DEAN(ZFATE)MER(DBIA)EER (o) (CDWTEFR(DHW)EZR
HBD(3H&D) To strengthen understanding of basic Marketing theories and practices.

N—T7 4 2IDEEHMKDBA)CDNT, WAB(TSEDII)DT A AHvS 3> EH6l

2HROABTEME | ((CNUV)AR(TAZTO D) ERIRBNS(FUIRNS)EDHD(TIHSB) Proceed class through
mutual discussion and case studies.
77)LIK TEPEWI(DMWED)DBR(SUL)ICEB (DK L D)UIEBIE(LZ3)ICDNWT
e |0 1 PREEPREN JOR(EL)CFBWDC Lo 5)LEBR(LES)
EiR(U>tA)9 D Study what you have learned at side-business and shopping
. EB(C(DRIS)MBE(BAZL)EH(L bé)’&ﬁ’_‘)(ﬁ.j) Always think about the theories in
your daily life
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4. FERBPBEOREE

[ AEEE HERNS
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. (NZ=U)history « EFE(TW I—TFq >0 ENMAIM? What is Marketing
)definition - &FE((ZA FIHIL - X—FTa I EHMAN? What is digital marketing?




L\)scope) ZIBE(DHW)TD

AR EROME(NB)ZEsH
B(feh&B)AZEHow to add

2 BR(LULDOAMEMNDSE) &EHMI(R(S)H? What is product value?
valuez Bt 9%
——Xneeds. TA>Y s
nees: A~ S—XEESPSTHRML(L & SVAN)TSM?  How to integrate
3 |wants. >—Xseeds&hMah ?
customers’ needs to a new product
ZIBfEID
H 5 \EER(L & S BS(03)BR(EW)ICEDNS
4 AIDMA/AISASOERI([EDS € ﬁ:i%éﬁ;;j_ié:)\? ﬁ\u/;(hbtd: DthU/U)%EDU: 2R h) .tj >
B f ? at is the process of your purchasin
<)ER(DMN) TS = P youre 9
something?
< JR—4—E5xFInnovator X
5 theory Z 12889 3 " BEE(CSEEVWED)DFrT  Types of consumers
[5DDH(EMNS)] EBiw(D>
6 ( )] FE( S)VLIE5D3HS There are 5 rivals for you?
As) 5 force work model
3DDER(ZFA)HKIE(EA N
A . i ( FE(UPLUP)MBEELDUP)ICHE DM D)ICE? How can the
7 D+ <) 3 basic marketing . -
. weak win a competition over the strong?
strategieszIEfE9d S
SWOTH(SAEE)EEME | EER(EAD P )ZRHD(ZTHD)BR(EL)DHH(HWTE)ER(LDWN
8 (DMLV)FB Understand A) ERB(IRWTE)EBR (K DSULA) Internal/external factors  affecting a
SWOT ANALYSIS company’s strategy
9 Marketing research®753#%12 | COEBBVOA)NTND(DNB)NEIHZERE(S5L5E)I BT ?
RID How to research if this product will sell well or not?
COER(LU&LDVA)FEDPOTIED(DD)H ? BEMOENZRE - il
10 4P & (HMAIH ? RIBFR T D & - il - BRFEiEEES(E? - How will you market this product? What
What 4P means? is an optimal strategy in alignment with Product, Price, Place, and
Promotion
11 RS 3 =>%Jpositioning& N NUOZAR(F)EFENT(OWTO) Bt ERRZSEETSD  Draw a matrix
5 —45F 1 >Jtargeting map for positioning your company and service/product
15 M (BWLOA) product /iiFg HE(BWOAMIE(DS) EFHMEFR(C)H What is a product value?
(M <)pricezIBfR 9D A& (L ESRDH D ? How to decide price?
TRB(Dw>SD COHER(LALELDVA)ZECT,ESVDRIBT
13 | D)place/physical distribution#z 5537 ? Where will you sell this new product? What distribution
RIS channel you will use?
BRFE((FAEW)EE(T < LA .
14 Re( . iR ( ) BRSEIREE (C(HANVD 2 Varieties of sales promotion
sales promotionZigfi# 9 3
is RIEA(EAZ)EER(LITA) 1st

term examination
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