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necessary knowledge about economics by thinking about the study as a daily-life issue.
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PHRORBEME  BEFRFI(TEVNW)EZRIF RS (BTN 5)iEDH S (T 9I8S) Conduct each class through
mutual Q&A, raising daily-life example.
TILIRA ROEFEOHR T, BBFOREERE(CEXD  Always think about economics issues in
SRRSO TP v Y
your side-business and daily life.
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[B1E L DFEREIESE questions until you understand them completely enough to answer the similar questions

raised by others

3. FREHBE OIS E - B

SHMETREA
S N5 (HARERERR) BCEEH (HER) WA - &M - RIRD (FER)
: 60% 30% 10%
HEERX 0.3 REDDOTEE T =
B iysp; HAKERER DS
AL Ders ARG & (NIRRT D L) (5RZEEE(CHNRT - Jist)
S ST SIS
S 90~10053 BCBNEREEZRL. HEZEEEER2(OERL TV,
A 80~898= BnremEzRL. 2EEEREFEFRERL TN,
5 07955 BYEEBHSNDIHREERL. AHDRENRHSNZEREEEE
BB % ZENRDICHKLTND,
C 60~695 BB ERDSNDREBOKEERL. FEBEEZEL TS,
BIBEERDESNBBE E(OE S59°, FEEE
b 59T $§\t‘ ‘ ?b?’l%ﬂ?‘{ﬁﬂ%@ﬁg%ﬂ( ELUTH5Y., BEBEZEREL
TH ST HAEUENRH SHR0,
F BN SHERR ZERSE LR B DOk iEEHMl D RIR S &Iz L TULVRLY,

4. FERPEORREE

] HEBR

BERE

AL T —rd o CUIIREV)

BERLE) /EDHAH (T986HH




z) ZE#E (D) T3

BET (TVWS0K) &I ? MADEFICESE (B HoTLD

1
Orientation:Understand M ? What is economics?How is our life effected by economics?
meaning/procedure of this
class
MH(LU & D) &M=k =
( T SRS, BYWE. HRERRT 60 Financial/real market, what
2 |93 Understand what a .
. constitute a market?
market is.
msfiitE (LULSHK) FE |
RELMHE(Ln XDEETL£DET9 D)  £EESHEHEE (B A
3 PO TRERON 2 EBRTS o P EIESEDEND) | BEECHAS ( brebs
) ) ) S0UU*) Demand and supply, producer and consumer
How is a market price decided?
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3) OBE (LWE) C#8E (FA
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4 ) AE@RETBD Understand market mechamsm PR DII D/ DIIIZIRMEE  Cases where market
) ] mechanism can govern or not
meaning and scope of anti-
monopoly law
5 [EDitod ELEF (RS METIFIZRERRS3N? Why does price hike/down
occur?
_ g RIS EDXEF) |« I (EEENRHDN ?  Price and profit.
6 |[EDitto® . .
Who decides a price?
TIEOBE(ZSED) =IBFID . . . .
5 ¢_ TEMET T U THERD LIFZIBYIDE/RE DN ? Why does a company
7 Understand market mechanism . ) .
® want to increase sales revenue by decreasing price?
TEOBE(ZSED) =IEBFID .
(0 ¢_ FTENTLIEMIHEBE (TS5A) INREN?  Should a company increse
8 Understand market mechanism . )
® production of well-selling products?
TBDBIE(ZDTD) ZEBfFTD .
(= U0 REOHWBEE (LARBLDADNNED) (BEBEN? Whyis it
9 Understand market mechanism
e necessary for a company to develop a new product?
10 IT £R(IRREFHEND (B5DHBD) E hhuman resources. £ /asset. 737money. BEHR(L &£ D(FD)
"N EIBRRETD information
BEDA T JOMEE=E . .
- s =  REFEd M ? REEDSHM?  Why does a compay sell/Why does a
11 |f#9D Understand economic
. . company buy?
incentive
15 IBSER (FVEDVLD) £ EX TEBAANENEDSIZERA(VELD)  Costs which were paid and are
fi#9% Understand "sunk cost" non-returnable
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13 |3 Understand comparative z
superiority
14 BIEADZE & Summary of the
content in 1st term
15 AIHAEER (FAZUITA) Lst

term exam
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SCADHITH > THEZLMEFE  Economics you should know before joining business
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newspaper articles as required
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