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2. AEEHEOHME

HEBR - BN

MEEE (S <KRAE)ICHEWT(DDVWTO)N =TT+ 2T DEAN(ZFATE)RER(DBA)ICDN
TIEFR(DHIW)ZRDD(SHEHD) To strengthen understanding of basic Marketing theories
followed by the content of the last year

N—T74 2O DEERH D <DBA)NCDNT, MAB(TSESITID)DT A RAAVS I EHH(C

SERORBEME | NU)AR(TAZT 0 D) BRI S(FURNS)#EDHD(FI8$HD) Proceed class through
mutual discussion and case studies.
7)LIA ETE)CEWI(HMWVWED)DER(EW)ICEB (MK L D)UEEBIE(UZD)ICDNT
BRI DRE RIE(E 2R A( JOR(S )T SILEBR(LE3) =

(U >t A)T B Study what you have learned at side-business and shopping

BIE EDEREIRE

BIC(DRIDME(BATZVL)ER(WLWLUE)ERFD(BD) Always think about the theories in your
daily life
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R=TF1>20 - TV O &3
HZ=18fEd 2 Understand what
marketing mix is

4PDESME (BL\TS3ELY)  Alignment of 4P

HREER (BLWOARVELK) &
Bf293@®) Understand
Pricing policy

" - H—EXDME & (F{AJhH ? What is a value of product/service?

HREER (BLWOARVEL) =
fF95®) Understand
Pricing policy

P L C (Product Life Cycle)& (3alh ?

HBEEK (BLWOARVWEL) =
229 3®) Understand
Pricing policy

TS Réglg  brand strategy & (3alhN ?

ftgEEE (DM <EADY L) &
(AN EIERET DO
Understand pricing strategy

ffit&DR&HF  How to decide selling price

{EEEES (DM <EADY L) &
(A &IEfZ I D @Understand
pricing strategy

TDMDAEREEZR (< 1T D TULKDLA)
price decision

Other factors affecting

{HtgEEE (WM <EADY L) &
(A EIEfZ I D@ Understand
pricing strategy

ZIFNETENSBH ?  Cheap pricing sells well?

il (Dw>5D3) FrRIVEER
=T DO

OB & (HAH ? What is distribution channel?

E (Dw>5D3) FrRIVEER
=T B

fBD3PEDEESHE (HULW\ITSHELY)  alignment with other 3P

10

RS BERER((FA VWL LAE
nwe<) #EEIT20
Understand sales promotion

BRFEARMEE & (HAH ? EARBGEN DD ?
policy? What kinds of sales promotion are there?

What is sales promotion
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IRFEBEBER(FAEVWELL LAE
nwa<) ZERIDQ
Understand sales promotion

w3 push&F)Lpull BER

12

IRFHBEBER((FA VW ES LAE
nwe<) ZERIDQ
Understand sales promotion

LE(Z5 <) advertisement F+ >/X— > campaign

13

BEEMIFDO A ETIBRIT D
Understand how to maintain
customers

BAZHHF(ZEZ <L) (FEDP>TRSBH ? How to maintain existing
customers
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ZHAERER  2ND Term
Examination

15

T 35T Review
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