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NICEBEODR D)L LE)EFRN(TZWLITVWTE)CEBB(Lw D&LK)FD  Learn
necessary knowledge about economics by thinking about the study as a daily-life issue.
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BHEEI(STEWNWZZEIT RS (HIFRNNS)iEHD(T9ISD) Conduct each class through
mutual Q&A, raising daily-life example.
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FIVIA RETFEOHR T, BFORIEZE(CEXD  Always think about economics issues in
your side-business and daily life.
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c PSRN EFFEMATA)CHND(OMNBD)ETERB(LDBA)TSD  Should ask
questions until you understand them completely enough to answer the similar questions
raised by others
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Orientation:Understand M ? What is economics?How is our life effected by economics?
meaning/procedure of this
class
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3 BOEDCHBEEE ﬁ;ﬁg #HE(Lw LD £5FWD) EEEHEE ( s &
S0UU) Demand and supply, producer and consumer
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_ & EMBE(N ED X E) | &N HRDDH ?  Price and profit.
6 [FEIDitto® . .
Who decides a price?
AOWBE(ZSTD) =EfFITD
WEOBE(C5TS) ¢, PEMETIFUTERD EIFZIBO™ITOE>REN ? Why does a company
7 Understand market mechanism . ) .
® want to increase sales revenue by decreasing price?
8 P (FTETLD) (CEFDOOIFE | MEFANEEN? MERIEE (EKBAZTAUED) &HMIEZEIELTL
F@® dH?
TIBDBIE(ZDSTD) ZEfEITD
9 |Understand market mechanism |z &(3AMN? TBEOEEEARRE THDCONTROL
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11 EEREDLHD REFTBIH? REEDH?  Why does a compay sell/Why does a
company buy?
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superiority
14 BIEADE &  Summary of the
content in 1st term
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term exam
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newspaper articles as required

Distribute references such as

"%







