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BEZ(TVWSWA)ZBIA(HUMNRT ENSEZ(DMANZ). HBA(LRIVUA)/EFDUT
NICEBEODR D)L LE)EFRN(TZWLITVWTE)CEBB(Lw D&LK)FD  Learn
necessary knowledge about economics by thinking about the study as a daily-life issue.
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BE(FEVWDV)BRAB(ZDEFDID)DERE(LDOS)EE(B D ED) EEFE (VLD D)DHR(IRH)TD
BHEEI(STEWNWZZEIT RS (HIFRNNS)iEHD(T9ISD) Conduct each class through
mutual Q&A, raising daily-life example.

R RS DFE

FIVIA RETFEOHR T, BFORIEZE(CEXD  Always think about economics issues in
your side-business and daily life.
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c PSRN EFFEMATA)CHND(OMNBD)ETERB(LDBA)TSD  Should ask
questions until you understand them completely enough to answer the similar questions
raised by others
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1
Orientation:Understand M ? What is economics?How is our life effected by economics?
meaning/procedure of this
class
MiH(LU & D) &M ?ziEmE _ .

5 ?5( Understand what a g RIS, EWTHE. mBERR I SDED Financial/real market, what
market is constitute a market?

rket is.
Mg (LO & SHhh <) (&
3 | SoTREBON ? HEBRTS FELMHE(Cw LDEET LD D)  £EEFELHEE (TLWTALPELK
P ¢ I+
How is a/ market price decided? S0UU*) Demand and supply, producer and consumer
MEEIEE (E<BAZTAUREF
3) DEE (\WE) C&HEHE (A . .

4 ) ;&ZZ}Z?%@ Understand market mechanism MR DIZ D/ DIIIZ/IRMEE  Cases where market
meaning :nd scope of anti mechanism can govern or not
monopoly law

5 | EDitto® BEF (RHF) METIFIFIRERRSBM? Why does price hike/down

occur?

6 EDittod IS RIS (DN ED R E) | IS (EH#ENRDHDH ?  Price and profit.
=]

Who decides a price?
TBDBIE(ZDTD) ZIEBFITD . . . .

. Underst;Ln((jL—market mechazism PEMETIFUTERD EIFZIBO™TOE>REN ? Why does a company
® want to increase sales revenue by decreasing price?
TIBDBIE(ZDTD) =BT D )

8 Underst;Lnij—market mechaqr:ism SENTUVIERIFBE (TDEA) IANEH?  Should a company increse
® production of well-selling products?

TIBDEBE(ZSTD) ZEfETD .

. Underst;fj“market mecha“;ism LEOFRIER (LABLDANWNGED) EREN? Whyis it
® necessary for a company to develop a new product?

10 IT 2R (EREFHND (55HB) |E ~human resources. E£_/asset. Hxmoney. BHR(LU £ D(FD)

" EIBRETD information
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1 ﬁiia Jnd;sjt_and econ]:mic RETBIN? REESH?  Why does a compay sell/Why does a
i:centive company buy?

15 IBSER (FWEDVLD) 718 | BEX THLEANBVNVED>IZER (U KD)  Costs which were paid and are
f#9% Understand "sunk cost" |non-returnable
LEBREBA(ON<D D) ZIBFY .
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superiority

14 BIADE &  Summary of the

content in 1st term

15 RIHAKER (FAZUITA) Lst

term exam
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newspaper articles as required
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