1Di

International Study Institute

FREANSIFE BRFRRRESRANEHLYS
2023fFE >35)\R

1. FEEBHEDEXRFHR

MEZ (O-R) =541 ( THB115)
#EEZ (O-R) =541 ( THB115)
TRFR J0-)ULESRRZER [ 154
FHRI—R RAEHVUF v - EZRXO—X B8 2
FEBHE aiR BFRAER 30
22 =Rl aiR AR BFH
EHEHRE (FLy BIEX 5> BERwME

ERBELEH KEEIEBELEICLDBETHD. AR EE

2. AEENBOHE

HEBR - B0

=TT+ T DEARN(ZFATE)RIER(DBA)EEE (Lo ([CDWTIEF(DM)ZERE
HB(SMeD) To strengthen understanding of basic Marketing theories and practices.

2RONE L=

=71 2PODEBH N < DBA)CDNT. WAB(ZDEFDID)DT 1 RAvS 3> &5l
(CNWAFR(ITAZ 9 D) ERIIINS(FUZN5)iEDHD(T98HSD) Proceed class through
mutual discussion and case studies.

SRS DFE

FTIVIRA REE(EE)PEVI(HDWED)DBR(ZWL)ICEB(HK L D) UIEBE(L I D)ICDWNT
KE(U>EA)T S Study what you have learned at side-business and shopping

BIC(DORIC)MEBEBAZWV)ERM(LULE)EIFD(ED) Always think about the theories in

BiE LDFEEES o
your daily life
3. XREBBOFMSE - B
MBS
— AN (HAREHERR) HOEEN (BEXR) HEE - EHE - TRD (FER)
: 60% 30% 10%
. HESRX 0.3 RN OEB S
B p; HARHBRD %
et IARHBROIRE (NSRBI D ) (SraEEE (TR - )
B B fiiE =% MBS
S 90~1005: BCEBNKEZRL. BEEEZTR(OEKRL TS,
A 80~89= BNrEREzRLU. FEEEREFFERL TS,
5 20~ 70 FUHLERBOONDHIEERL. A TDIRENRDHSNDIERIEBZER
=R iip=% B ZNIRDICE LTS,
C 60~69 B8 EROESNIREEOREEZRL. BEBETEL TS,
BIREAEROSNIREROFBESELTH ST, FEEEEREL
D 59U e T e a =
THSITEMUEUSHRH SR,
F SHEARBE SHBRR S BRE L3R B DR ESHl DR 22 U TULVRLY,

4. FEEPEOEEE

E] FEEE HERNS
=71 >0 & (FEsh
1 (1= L)history - EE(TW I—TF«4 >0 ENMAM? What is Marketing
&)definition - g ((dA FIH)I - I—TF 4 >0 EFHAN? What is digital marketing?
LV)scope) ZIBFR(DMN)T S




BERVERROME(DS)ZE S
2(lzh6b3d)5iEHow to add

2 BR(LU &L DOA)MEDE) E(FMEGRS)MN? What is product value?
valueZigfE 9D
——Xneeds. DAY
. Z-XREESPOTERE(LLSVAM) TSN ?  How to integrat
3 wants, = —AseedsE AR ? customers’ nZed:to T:]:b( ::djct ) o e
u r w produ
EIBRET B P
M > e > BES(M3)R(EWL)CESNS
. AIDMA/AISASOEBI(F ST ﬂﬁii(a;;jié?ﬁ ﬁ'\];i]bj th]} MEED(? 2= h) .&D 2
& = ? at is the process of your purchasin
OEEBR(DMN) TS e P youre °
something?
- J R—4 —1EmInnovator
5 BEE(C3EVWED)DFY1T Types of consume
theory ZIBHE S 3 HMESENED) ypes of consdmers
[5DDH(EMNS)] Bim(h> .
6 ( ) (D S4)VULIE5D3%D There are 5 rivals for you?
As) 5 force work model
3DDEKR(EFA)BIE(BA . .
( . ) ( FELU < LP)MEE(FLDUP)CHDMMD)CE? How can the
7 D <) 3 basic marketing cak win a competition over the strong?
weak win a ¢ iti ver strong?
strategieszI2fE 9 D P g
SWOTHOM(SAEE)ZIE/E | HEZ(BA D )ZERDDI(ZTHD)B(ESV)DHN (DN TEZ)ER(LSW
8 |[(DHMULY)TFB Understand A)ERB(RNWTE)EBRE(KDULA) Internal/external factors  affecting a
SWOT ANALYSIS company'’s strategy
9 Marketing research®@75E%IE | COHRB(BVLOA)NDTND(OND)NEINZRB(BLDE)TDICE?
) How to research if this product will sell well or not?
ZOER(L&LDVA)TEDDOTFHD(DD)N ? BEHOBRNIZRR - ffi
10 4P&(HEh ? ZIRART D 1% - Tl - IRGe{RES (X ? -+ How will you market this product? What
What 4P means? is an optimal strategy in alignment with Product, Price, Place, and
Promotion
1 RS> 3= > Jpositioning & X MUOZR(F)EBNTHW ) B ERREESFEISD Draw a matrix
5 —4'F 1 >/Jtargeting map for positioning your company and service/product
12 R (EWLOA)product/{iitg HE(EVWOAIMENDE) E(FME(FR(C)H What is a product value?
(W< )price=IBfET S fit&(& &SRB ? How to decide price?
TB(Dw>SD COFER(LALEDVDA)ZEIT,ESVDSRIBT
13 | 3)place/physical distribution# |55/ ? Where will you sell this new product? What distribution
BfEID channel you will use?
RFE((FAEW)RE(Z< LA . - )
14 sale;bp(romotion)’&;z?éga“% ) BRFE{EAE (C(FMEIHY4pD ?  Varieties of sales promotion
15 BIEA(EAE)FBR(LITA) 1st

term examination

5. FREXBBDOHBE - SEM - ENE

BE

N—TTA ODEREEH TALXANRLE (FE)

SEXH - BRE

BEICEUTEE (DE) FHESEREZEMT D

&%




